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To dominate your market, your products and 
packaging have to be visually stunning, perfectly 
functional, globally useful, and sustainably 
manufactured.

You need a consulting group that can make this 
happen. This is what Evolving Products does for you.

Evolving Products is a cutting edge design, sourcing, 
and manufacturing consulting group with the 
expertise and the daring to make your product and 
packaging the icon of eco-friendly sustainability in its 
category.

Smart, bold, committed, and intensely practical, we 
maximize your productõs proþt potential, enhance 
brand identity, and increase product differentiation 
without losing site of your product goals.

Revolutionary Products, Evolutionary Thinking

Blue Microphones - Robbie, 2006

At its debut, this product was unlike any piece of audio gear ever seen in the music industry. Made 
of recycled materials, using eco-friendly þnishes, and featuring ROHS compliant electronics, 
Robbie incorporated exceptional design and environmentally friendly materials and processes 
to create an immediate industry sensation.
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Become Green

At Evolving Products, we share a somewhat grand goal:

To help restore the world by creating products, processes, and 
organizations that encourage mindfulness of our collective 
relationship to the planet.

Evolving Products can improve the impact of your products and 
packaging in all areas, including their design, processes, and 
messages. It is imperative for humanity to revolutionize how it 
interacts with itself and with nature. Conscientious design and 
manufacturing demonstrates that we can not only do this, but 
we can do it elegantly and intelligently.

An additional bonus is that eco-conscious design and 
manufacturing saves money. Sustainable materials, technology, 
and processes use less energy, consume fewer limited resources, 
do not deplete natural systems, do not directly or indirectly 
pollute the environment, and regenerate at the end of their 
useful life.

Less waste means more abundance, period. 

“Green is becoming a purchasing factor. More than half are willing
 to pay a little more for ‘green’, 22% said they were willing to pay 

up to 15% more for it.” 

~Steve Koening, Director of Industry Analysts at the Consumer Electronics Association 

According to a survey conducted by the Boston Consulting Group, the trend toward buying 
green continues. More consumers purchased green products in 2008 than in 2007, the survey 
found, and more consumers were willing to pay a higher price for green products if they 
were considered to be of higher quality.

“Every year we dig up and process more than half a trillion tons of raw 
materials - and six months later more than 99 percent of it is waste.” 

 
~Thomas Prugh - Green Economics Feb. 15, 2008 : òTurning Mainstream on its Headó

A.T. Kearney and the Institute for Supply Management surveyed Fortune 100 þrms across 
several industries. The study shows that almost 60 percent of companies adopted sustainable 
practices to strengthen their brand or differentiate products, and more than 50 percent of 
companies de-select suppliers for not meeting formal sustainability standards.




